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Oferta Contium
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Handel elektroniczny w Polsce
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Perspektywy rozwoju e-commerce w Polsce
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Figure 2 Forecast: US Online Retail Sales, 2008 To 2013

$229.1
$211.7
5194.4
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Online retall sales*

5156.1
(5 billions) 61413
5125.1

2007 2008 2009 2010 2011 2012 2012
% of total US retail sales 5% 5% 6% 6% 7% 8% 8%

Source: Forrester Research Internet Shopping Model, 12/08 (US)
*Retail does not include auto, travel, and prescription drugs

53345 Source: Forrester Research, Inc.

w UK (2008) T 4% w Polsce (2008)1 2% (z 546 ml
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[’)conTium



Polski internauta a zakupy w Internecie

Polscy e-klienci — odsetek internautow
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B Kupuja w sklepach internetowych B Biorg udziat w aukcjach intemetowych

Zr6dto: Badanie NetTrack, Millward Brown SMG/KRC, 2004-2008
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